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Top 10 things we learned about 
Millennial Donors

1 Wealthy millennials may be frustrated about 
bigger issues, but they generally don’t connect 
their giving with systems change.

2 They know less than you might expect about 
the complexities and workings of the charity 
ecosystem.

3 Donating is often in the moment and they are 
not currently seeking long term engagement.

4 Wealthy millennials often use the word 
“impact” to describe their own experience and 
professional goals. So, when charities use this 
word, it means something different to them.  

5 Giving is not a core part of their identity though 
some see it as playing a role later in life.  It can 
be intensely personal and therefore difficult to 
talk about, or awkward to talk about with others 
who are not as wealthy.  However, there is an 
intrinsic sense of pride in their giving even if 
they rarely articulate this publicly.  
Individual fundraising however is completely 
different and they are very willing to talk about 
events and sponsorships that they have done to 
raise funds.   

6 Giving by wealthy millennials is not structured 
and is more ad-hoc. They don’t typically have 
time to create that structure and it feels like 
hard work. They connect with charities in 
three settings: through work, through lifestyle 
activities and if they face a major life event.

7 Volunteering creates an awareness that 
encourages more committed giving. 

8 For wealthy young millennials, their time is 
money. They see volunteering as more valuable 
than a financial contribution, but, that doesn’t 
mean they understand the financial value of 
their volunteering commitment.

9 They aspire to give and do more, but the 
pathways they use are through work, business 
and local groups.

10 Wealthy millennials use technology to make 
their lives easier, more convenient and more 
fun; they don’t seek a technology solution for 
everything.
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1 Personalise the stories of the linkages, how 
solutions can address the cause and not the 
symptoms, where actions fit into the bigger 
picture. Create an emotional tie to the wider 
view of sustainable change by localising it. 

2 Relate to their experience by explaining the 
similarities and differences between private, 
public and charitable sector organisations. For 
example, be prepared to translate concepts 
they might express in terminology drawn from 
the private sector into the terminology used in 
the charity sector. Learning aids like animations 
or videos could give them a quick and easy 
understanding of how the charity sector works, 
where your organisation fits into the landscape, 
and how their money is used

3 Establish and maintain an emotional 
connection with their giving that unlocks 
conversations about issues that often have 
personal resonance to the donor, and allows 
giving to be part of their identity.  Create a 
sense of community and “we’re all in this 
together”.

4 Make impact stories simple, jargon free and 
obvious – use positive stories with named 
individuals. Quantify the effect of a donation 
and then situate it in the wider picture. Explain 
how complimentary interventions are needed 
to make sustainable impact and that their 
donation is a very important piece of a giant 
jigsaw to achieve all the SDGs/goals.   

5 Wealthy young donors don’t want to be seen 
as flashy, so bring them together with similar 
donors as they will really value the opportunity 
to meet and network. Introduce established 
donors to these networks so they can picture 
their journey to becoming a long-term, major 
supporter. They might also be open to dis-
cussing legacies as this fits with their long-term 
view of giving more later in life. Harness the 
enthusiasm to talk about fund-raising and give 
your external supporters ma-terial to use at 
fundraisers that helps improve awareness. 

6 These donors see 3 ways to greater donating; 
workplace, lifestyle and major life events and 
legacy.  Structure has to come through these 
mechanisms.  Approach each with simple and 
relevant building blocks to increase giving.  
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7 Offer opportunities for volunteering and 
donating to complement each other so that 
donors can volunteer on projects that they have 
given to.

8 Show that you value their volunteering by using 
the professional skills they have invested 
time and money to acquire, but don’t shield 
them from frontline volunteering. If they can 
experience the importance of both money and 
time to making change happen, they will have a 
reference point for the value of each. If you can, 
quantify the value of their volunteering to your 
organisation. Also, equip volunteers to speak 
out about the organisation. They are more likely 
to talk about their volunteering than the money 
that they give. Those who volunteer become 
more aware of the issues tackled by charities 
and they become more committed donors as a 
result. 

9 Collaborate for success. For example, find 
corporate partners who have shared values 
or skillsets and work with them to create 
opportunities to donate and volunteer. Or, 
connect with other charities whose work relates 
to yours, or who cover a different geographical 
area. Together you can enable wealthy 
millennials to volunteer locally while being part 
of a bigger solution.

10 Technology should be part of the way that 
charities engage with wealthy young donors, 
particularly mobile and social media channels. 
They will engage with technology that can 
create innovative campaigns or events that 
fit with their lifestyles. But, they probably 
won’t use it for education or if it requires too 
much effort. Remember, technology is not a 
substitute for hands-on donor engagement and 
donor stewardship.
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